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Q4 Best Liked Ads by Kantar
2021

RANK AD CREATIVE AGENCY

1 Adidas | “Impossible is nothing - Lionel Messi” Sockeye

2 Toyota Corolla Cross | “Corolla Cross prequel” FCB Joburg

3 McDonald’s | “Favourites - Make a feast of it” Pacinamix

4 Dove Men | "Dove Men + care featuring Siya Kolisi" Tag Worldwide

5 Toyota Rumion | “More room for fun” FCB Joburg

6 Renault Triber | “Space for everything” Dalmatian Advertising, part of M&C Saatchi Abel Group

7 Mr Muscle | “Bring on life. We'll bring the Muscle” Ogilvy US

8 Pick n Pay | “Now that's Christmas at Pick n Pay” King James

9 Uber Eats | “Uber Parents. Uber Eats” Joe Public

10 Nola Mayonnaise | “Embracing new ways” The Hardy Boys, a Wunderman Thompson Company

https://www.youtube.com/watch?v=UfwGYfqqBWQ
https://www.youtube.com/watch?v=JAmiItz3Yd0&list=PLseOIV3pMEg-Mcpx7WmhDPH_wXONEO64t&index=2
https://youtu.be/HectlIjEoNU
https://www.youtube.com/watch?v=qcGdPIwBSm4
https://bit.ly/3ayzgVl
https://www.facebook.com/RenaultSouthAfrica/videos/581955882534433/
https://youtu.be/K4QZnH9JYk8
https://www.youtube.com/watch?v=Tdm30d3K3V8
https://www.youtube.com/watch?v=0YDPEYqk7xk
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Sockeye01 Adidas | “Impossible is nothing – Lionel Messi”

https://www.youtube.com/watch?v=UfwGYfqqBWQ

https://www.youtube.com/watch?v=UfwGYfqqBWQ
https://www.youtube.com/watch?v=UfwGYfqqBWQ
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FCB Joburg02 Toyota Corolla Cross | “Corolla Cross prequel”

https://www.facebook.com/toyotasouthafrica/videos/4365241550248950

https://www.facebook.com/toyotasouthafrica/videos/4365241550248950
https://www.facebook.com/toyotasouthafrica/videos/4365241550248950
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Pacinamix03 McDonald’s | “Favourites – Make a feast of it”

https://youtu.be/HectlIjEoNU

https://youtu.be/HectlIjEoNU
https://youtu.be/HectlIjEoNU


Q4 2021

Tag Worldwide04 Dove Men | “Dove men + care featuring Siya Kolisi”

https://www.youtube.com/watch?v=qcGdPIwBSm4

https://www.youtube.com/watch?v=qcGdPIwBSm4
https://www.youtube.com/watch?v=qcGdPIwBSm4
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FCB Joburg05 Toyota Rumion | “More room for fun”

https://bit.ly/3ayzgVl

https://bit.ly/3ayzgVl
https://www.youtube.com/watch?v=VhDl2YuHPYM
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Dalmatian Advertising, part of M&C Saatchi Abel Group06 Renault Triber | “Space for everything”

https://www.facebook.com/RenaultSouthAfrica/videos/581955882534433/

https://www.facebook.com/RenaultSouthAfrica/videos/581955882534433/
https://www.facebook.com/RenaultSouthAfrica/videos/581955882534433/
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Ogilvy US 07 Mr Muscle | “Bring on life. We’ll bring the Muscle”

Ad not available online
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King James08 Pick n Pay | “Now that’s Christmas at Pick n Pay”

https://youtu.be/K4QZnH9JYk8

https://youtu.be/K4QZnH9JYk8
https://youtu.be/K4QZnH9JYk8
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Joe Public09 Uber Eats | “Uber Parents. Uber Eats”

https://www.youtube.com/watch?v=Tdm30d3K3V8

https://www.youtube.com/watch?v=Tdm30d3K3V8
https://www.youtube.com/watch?v=Tdm30d3K3V8
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The Hardy Boys, a Wunderman Thompson Company10 Nola Mayonnaise | “Embracing new ways”

https://www.youtube.com/watch?v=0YDPEYqk7xk

https://www.youtube.com/watch?v=0YDPEYqk7xk
https://www.youtube.com/watch?v=0YDPEYqk7xk
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