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Overall 
Industry

Significantly lower 
than 2013

78%

29% share their internet 
banking account with 

someone else
2014

Buying data is 
up from 29% in 
2012 to 37% 

99% 99% 96%

Columinate surveyed 1385 South African e-bankers in 
March 2014 to understand their online banking habits and 
preferences. This year’s results are compared  against two 
previous years to highlight trends.

To purchase the comprehensive report
contact Columinate. This report includes 
in-depth analysis per brand on the 
following topics:
 

*STABLE

*STABLE

More than just 
transactional 
banking

 

tablets and 
Mobile phones 
bigger part 
of e-bankers 
repertoire

big securitY 
concerns

 

unrealised 
opportunities

 

Any LApTOp Or dESkTOp cOmpuTEr

Overall targets Of fraud  
(any type Of fraud)

Overall victims Of fraud  
(any type Of fraud)
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Any cELLpHOnE/SmArTpHOnE

Any TABLET dEvIcE

SpOuSE / 
pArTnEr

SITEisfaction® 
score (max of 100)

BrOTHErS 
And 
SISTErS

mOTHEr

cHILd / 
cHILdrEn

nOn-FAmILy 
mEmBEr

FATHEr

8%

siMple and 
affordable 
experience 
wins

2013 2014
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42%
54%

61%

10%
17%

29%

usage satisfactiOn security devices tHird party 
services

mOre

For more information contact Henk Pretorius

E: henk@columinate.com
T: 011 782 7246
W: www.columinate.com
     Columinate

1 in 4 use 
more than 
15 Internet 

Banking 
features

2014

2014 has seen the most 
comprehensive use of 
online banking features yet.
Non-traditional services 
like buying lotto tickets, 
airtime, data bundles are 
now routine features used 
by e-bankers.

Use of mobile phones and 
tablets for banking services, 
has seen big growth in 
numbers of users this year.

 

Capitec is the winner of 
this year’s SITEisfaction 
ranking. Capitec attained this 
position through a simple 
and affordable e-banking 
experience.

The incidence of security 
breaches is the highest ever, 
and 1 in 5 e-bankers indicate 
that they have been a victim 
of fraud, while over 60% 
have been a target at some 
point.

For the third year running a 
large number of consumers 
indicate that they share their 
accounts with others, yet 
no bank explicitly caters for 
multiple users per account. 

®

96%

93%

*up By 11%

OTHEr SErvIcES
79%

pAymEnTS

AccOunT 
mAnAgEmEnT 

*up By 6%59%
AppLIcATIOnS

3rd annual internet Banking 
siteisfactiOn® in sOutH africa repOrt 

2014 HigHligHts

trends in online banking froM 2012 to 2014
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