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Burger King says goodbye to mascot, hello to better
service

Burger King has officially retired its infamous mascot — again. While the “creepy King” was firs
retired in 2011 after years of surreal, plastic-faced appearances, the character has popped up
sporadically in ads and stunts ever since.
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The creepy King has officially been retired. Source: Burger King.

Customer experience

This time, however, the brand is signalling a more permanent departure, using the move as part of a broac
reset: acknowledging past missteps in service, addressing viral complaints, and refocusing on the custom
experience rather than relying on a polarising mascot that scared children.

The campaign acknowledges, quite directly, that the brand has fallen short. Burger King openly admits to
service inconsistencies over the past few years, including referencing viral customer complaints that have
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circulated widely online. Rather than deflecting criticism, the campaign incorporates it, using humour and
self-awareness to confront the gap between promise and experience.

ADVERTISING

«f" Burger King's 'taste on fire' put to the test

Consumer is King

“This campaign represents much more than a new ad - it reflects the transformation Burger King has beer
driving over the past five years,” said Joel Yashinsky, CMO, Burger King US & Canada. “The most importe
part of that journey has been truly listening to our guests and the millions of people rooting for this brand. ¢
it felt only right to officially hand them the crown.”

"When creating There’s a new King, and it's you we knew for sure: this can’t just be another ad campaign
needs to document the real, years long, story of co-creating the future of Burger King with guests." said M
McNulty, EVP and Ben Pfutzenreuter, executive creative director of OKRP.

"Whether that’s giving out the President’s phone number so guests could call him directly, innovating new
packaging, processes, or even just better mayo based on their feedback, telling that story had to feel real,
transparent, and human. Because it is."
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