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Tecan Tequila brings its European lifestyle to South Afric

Tecan Tequila, the Netherlands’ fastest-growing tequila brand, will officially launch in South Afric
in March 2026, marking the brand’s first expansion into the African market and introducing a
premium tequila positioned at an accessible price point to local consumers.
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Founded in Amsterdam, Tecan has built a reputation for disrupting the European spirits scene by
reimagining tequila as a modern lifestyle brand. Through strategic partnerships across art, music and
fashion, Tecan has cultivated a distinctive cultural identity that extends well beyond the bottle.

Following its success across Europe, the South African launch represents a significant milestone in the
brand’s global growth strategy and signals confidence in the country’s evolving premium spirits market.

A lifestyle-led approach to modern tequila

Tecan positions itself at the intersection of quality craftsmanship and contemporary culture. The brand nar
is derived from a fusion of tequila and bacan — a Latin American term used to describe someone with
effortless charm, confidence and magnetic presence.

This sense of energy and celebration is central to Tecan’s brand philosophy. From high-energy nightlife
activations to collaborations with cultural tastemakers, Tecan has become synonymous with social
connection and creative expression.

International collaborations include globally recognised partners such as No Art, Awakenings, Vogue and
Filling Pieces, alongside a strong emphasis on working with local creatives in each market it enters.

This approach has helped the brand remain both aspirational and approachable — a balance that will be k«
to its South African rollout.

Why South Africa, why now?

According to Ruben Camphuijsen, founder of Tecan, South Africa presented a natural next step for the
brand’s expansion.

“Tecan’s expansion into Africa marks an important milestone, drawing on the strong parallels between
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Amsterdam and Cape Town,” says Camphuijsen.

“Much like Amsterdam, Cape Town represents a city where culture, nightlife and self-expression converge
This alignment makes South Africa a natural home for Tecan’s next chapter.”

Local consumers can expect Tecan’s signature lifestyle experiences to form part of the brand’s market
entry, including curated events that blend music, fashion and art — all designed to build community arounc
the brand.
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At launch, South African consumers will be able to choose from two expressions:

e Tecan Blanco — a pure and balanced tequila with a light, spicy finish
e Tecan Reposado — a smooth, full-profile tequila with a distinctive butterscotch aftertaste

Both expressions reflect Tecan’s commitment to quality while remaining accessible to a new generation o
tequila drinkers.

As South Africa’s premium spirits category continues to evolve, Tecan’s arrival introduces a new player th:
blends European sensibility with global cultural relevance. By pairing product quality with lifestyle-driven
storytelling, Tecan aims to carve out a distinct space in the local market — appealing to consumers who vi
tequila not just as a drink, but as an experience.

Tecan Tequila will be available from March 2026 at select venues and retailers nationwide.
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