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RAPT BizTrendsTV | Mongezi Mtati: Local is better

Kwa Coach in Klipspruit, Soweto, specialises in pork products. Although only in Soweto, it is
known to Cape Town and Durban township residents, from social media and word of mouth.

This is significant as one of the biggest findings of the recently released Township CX Reportis that the
eateries and experiences in a township that do not advertise are the biggest in that township and are
preferred to fast food franchises.

This episode of RAPT BizTrendsTV discusses this and some of the key findings of the report with
RogerWilco's senior brand strategist, Mongezi Mtati.

“The report gives insights into how township residents interact with brands and how brands are engaging v
township residents,” he explains.

What came out of the report is that when people are familiar with a township, they will buy their fast food at
place in the township.

“But when they move from there, they are more likely to buy from a franchise or branded experience
because they know what to expect from them.

“KFC and Chicken Licken are trusted in this regard, but when we ask about local township experiences, th
one they trust is their local Shisanyama,” explains Mtati.
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Digital Word of Mouth

This year’s report is titled Breaking Boundaries and refers to economic boundaries.

People are having to make do with less, buying more with less money, and so they are finding creative wa
of sharing deals using social media platforms like TikTok and Facebook.

This is overcoming boundaries of information through digital word of mouth.

TikTok is used largely to share experiences, food experiences and videos from township to township, or ¢
least between townships. In contrast, Facebook and WhatsApp are used to share deals and discounts.
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Being visible

However, he points out that if you are invisible on the ground in the township, the likelihood of being in thes
conversations is limited.

What is on the shelf in the township is what is being spoken about there.

“The more we see something, the more likely we are to talk about it. So, that's where you can pay the mon
to be visible. When you are visible, you can make yourself part of the conversation.”

Brands need to ask what happens when people are experiencing economic constraints and how they, as ¢
brand, fit in. While people are looking for better deals, brands cannot always discount.

“What they can do is show that they are loyal to the community. Brands need to find ways to be present ev
in tough times,” he says.

He adds that although it's been a bit slow, brands are entering this space by organically becoming part of 1
conversation.
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The digital transformation reshaping SA's vibrant informal sector
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This trend is not limited to food products.

In fact, the biggest chapter in this year's report is on money - savings, stokvels, loans, banking, payments,
and more.

Most people have funeral insurance but not life or medical aid in the township market.
This insurance is also with the local funeral parlour rather than an established brand.

Another big takeout here is that while 91% of respondents have a bank account, none of them use it. They
do not trust the banks and feel that banks do not understand them much.

So, they withdraw their money and use cash. The bank is only a convenient way to receive their money. Tt
do not use it to transact.

“What we are seeing here is that community trust matters. Financial brands need to ask what they need to
to build trust so that people use their products.”
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@nickhamman5
I'M Nick Hamman and I've just had one of the most incredible culinary experiences
Ive had in a while, here at Kna Coach in Pimville. Seriously guys, this is one to save.
Run by Coach himself, the business has been going on for the last 8 years. Before
this, he was a towtruck driver that was forced to create opportunities for himself after
being retrenched. Decided to turn to what he knewbest, he went into the family
business. Everything | ate was absolutely excellent and incredibly well priced. The
pork head you sawgoes for R180. The beef ribs are R100 and the Pork ribs go for
R0, the liver was R40, the neck R60, the cows heart and the wors, all with pap
included, cost R40 each. Coach is running an operation where they clearly knowwhat
they're doing, with the staff arriving at 6am and the doors opening at 8 in the moming
and operating until 8pbm on weekdays and on 10pm over the weekend. The food was
any delicious adjective you can think of, juicy, succulent, tender, flavorful. Well-
cooked and excellently spiced. This is the kind of place youll be dreaming about after
your visit and wondering when youll be back. | would highly recommend adding Kva
Coach to your list and have left the details in the caption. Make sure to give me a
followand let me knowin the comments if this is something youd be keen to try for
yourself Address: Address: 124 Musi St, Klipspruit, Soweto, 1809 Phone: 082 081
1043
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The issue of trust
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Last year’s incidents of poisoning and the tragic death of some children led to government intervention an
spaza fund.

These incidents saw trust tarnished between the shop owners and the customers, as well as brands.

“However, the drive to register spaza shops that followed this has led to report respondents saying that the
trust spaza shops more after registration,” says Mtati.

“Despite the poisoning of people as a result of buying products in a spaza shop, people still trust the owne
the person they have always bought from and who lives in their neighbourhood.”

There is no township

Mtati explains that for the report purposes, we talk about the township, but if you are trying to understand tt
township market, you need to understand that townships are not monolithic. They differ from township to
township depending on location, age and gender, etc.

This is why, he says, this market is not going to evolve in ways we expect it to.

“Different communities and different individuals interact and engage with digital platforms and the digital
world differently.

“What is for sure is that brands will need to constantly find ways and inroads to redefine themselves within
digital platforms, because that's where the townships are seeing the most benefit.”

RAPT BizTrendsTV

BizTrendsTV is a collaboration between Bizcommunity, Rapt Creative and The Real-Networks
consortium, and the first-of-its-kind trend show focusing on global topics impacting future socio-
economic trends from a uniquely Afrocentric perspective.

Hosted by a leading voice in the African business trend ecosphere - fast-talking, fast-thinking Bronwyr,
Williams - futurist, economist, future finance specialist and business trends analyst - in conversation o
trending topics such as Al, influencer farming, billionaire bunkers, distraction democracy, Gen Bees,
hyper-capitalism, trade wars, exclusionary geopolitical policies, hot wars and more with leading
PanAfrican futurists.

A new episode is available on the last Tuesday of every month at 8 am on Bizcommunity’s official
website and via The Real Network digital platforms.
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