
 

Struggling with data, budgets, and effectiveness? Discover
Merkury
Join Dawn Rowlands, CEO of dentsu Africa, for a live session to explore Merkury – a game-
changing platform for modern marketing challenges.

Key takeaways:

Date and time:

Friday, 14 March 2025 | Client Webinar | 10am to 11am
Monday, 17 March 2025 | Media Owner Webinar | 12pm to 1pm

Where: Zoom

Marketing is evolving. Lead the change.

Reserve your spot now! Email moc.ustned@rekrap.yllek .

#Merkury #MarketingEffectiveness #MaximiseYourData #DentsuSS
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Drive results while ensuring privacy compliance and cost efficiency
Exclusive insights into Merkury's capabilities
Real case studies showcasing its impact
Maximise first-party data for hyper-personalised experiences without third-party cookies
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Carat South Africa recognised as Scopen’s Best Media Agency to Work For 28 Apr 2026

Side-hustle to powerhouse: Dentsu School of Influence opens Youth Month Creator
applications 23 Apr 2026

Dentsu launches new influence model with CSA as brands shift from reach to relevance
17 Apr 2026

Strategy does not win. Execution does 15 Apr 2026

Why brands win when entertainment stops playing small 9 Apr 2026

Dentsu

Dentsu is the network designed for what's next, helping clients predict and plan for
disruptive future opportunities in the sustainable economy. Taking a people-cantered
approach to business transformation, dentsu combines Japanese innovation with a diverse,
global perspective to drive client growth and to shape society.
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