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Effie South Africa hosts dialogue on Al's impact on
marketing effectiveness

Effie South Africa recently hosted a groundbreaking dialogue featuring a panel of leading
advertising executives and industry experts. The dialogue focused on the profound impact of
artificial intelligence (Al) on the effectiveness of marketing campaigns and the broader agency-
client ecosystem. Under the theme "From Disruption to Creation: Al’s Impact on the Agency-
Client Ecosystem," the dialogue provided a valuable platform for discussions regarding
collaboration among key stakeholders in the advertising community.

vl-ww' )

ACA chair, Thabang Skwambane, kicked off proceedings by welcoming the panel and attendees,
emphasising the critical need for proactive engagement and dialogue in response to the rapid
advancements in Al technology. Skwambane highlighted the significance of collaboration among industry
stakeholders to navigate the challenges and seize the opportunities presented by Al-driven marketing.

Moderated by Kagiso Musi, the dialogue featured a diverse panel of experts providing insights into the
impact of Al on marketing effectiveness including:

Tarryn Knight: Head of product, marketing and PR - Audi
Jarred Cinman: CEO - VML

Haydn Townsend: EMEA growth officer - Accenture Song
Artwell Nwaila: Head of creative - Google

Stephen Hollis: Partner - Adams and Adams

Each panel member contributed their expertise to the discussion, offering valuable insights into the
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implications of Al on modern marketing strategies.

Throughout the dialogue, panelists explored and debated topics such as hyper-personalisation, data
analytics, and the collision of efficiency versus effectiveness in marketing strategies. The discussion also
considered the challenges surrounding intellectual property rights in Al-generated content, highlighting the
need for clear regulations and guidelines in this evolving landscape.

Tarryn Knight, whose organisation recently launched a campaign ‘driven’ by extensive Al integration acros:
various areas, underscored the necessity of maintaining a human touch in marketing campaigns. She
highlighted the critical role of creativity and emotional connection in driving impactful brand experiences
amidst the rise of Al-driven strategies. This sentiment was echoed by Stephen Hollis, who added that it we
important to constantly consider the legal implications of Al adoption in marketing and advocated for robus
regulatory frameworks to safeguard intellectual property and consumer privacy.

In contrast, Townsend, drawing from his extensive experience and expertise, explored the potential of Al
enhance marketing effectiveness, albeit within a smaller industry framework, highlighting the need for
strategic thinking in the face of shifting roles and responsibilities within marketing agencies. Townsend
emphasised the value of collaboration between technology and creativity, highlighting the potential for Al t
enhance rather than replace human expertise. Albeit with great consideration for how it is implemented.

VML'’s Cinman, while agreeing that Al offered great value in the pursuit of creative effectiveness, express¢
deep concerns about Al's development, likening it to a crisis, noting that by its very definition, it was
‘developed to replace human brains’. In stark contract to the historical experience of the industrial revolutic
— the result of which was ‘replacing hands’ to an extent. Cinman further emphasised the transformative
potential of Al in revolutionising marketing practices and called for collaborative efforts to harness its
capabilities effectively.

Artwell Nwaila, representing creative tech, stressed the need for industry-wide collaboration in leveraging
to drive innovation and enhance marketing effectiveness responsibly. Despite differing perspectives, the
panelists reached a consensus on the pivotal role of ongoing dialogue and collaboration in navigating the
evolving landscape of Al in marketing.

View a recording of the dialogue here.

In reflecting on the outcomes of the dialogue, Skwambane said, "Tonight's dialogue reaffirmed the
importance of open communication and collaboration in navigating the complexities of Al in marketing. By
coming together and sharing diverse perspectives, we can drive meaningful progress and innovation in oL
industry."

Moderator Kagiso Musi echoed Skwambane's sentiments, stating, "This dialogue marks the beginning of :
series focused on enhancing marketing effectiveness in the age of Al. By engaging in constructive dialog!
and collaboration, we can effect positive change and drive impactful outcomes for brands and consumers
alike."

The Association for Communication and Advertising (ACA) and Effie South Africa remain committed to
fostering dialogue and collaboration within the advertising community. Additional dialogues on themes
relevant to the impact of marketing effectiveness within the broader marketing, communications and
advertising sector will be held in the coming months, with the next scheduled to take place in July.


https://youtu.be/DnYupJCAsAk

The Effie Awards South Africa is hosted by the ACA and sponsored by Investec, Nedbank, PepsiCo and
SAB.

For more information visit the Effie Awards South Africa website at www.effieawards.co.za or visit
WWW.acasa.co.za.

Join the conversation - #EffieAwardsSA

Follow @EffieSouthAfrica on Facebook, Instagram, YouTube and @EffieAwardsSA on X to keep up to d:
on the latest developments.

Effie invites brands to shape the next generation of marketing talent through Effie Colleg:

23 Apr 2026
Effie South Africa and Ipsos present the 2025 Trends Report 102pr2026

Effie South Africa introduces Agency of the Year and Marketer of the Year rankings for
2026 orpr2006

Make every advertising rand work harder oar2026
Hear the 'Titan of Transparency' on the $172bn online ad fraud crisis 206

Association for Communication and Advertising

G The ACA is the official representative body of South Africa's advertising and communications
profession.
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