
 

Celebrating an environmental Christmas

The World Wildlife Foundation and Food and Trees have been the main beneficiaries to benefit from close to R80 000
donated by Oracle Airtime Sales (OATS) as part of its “Make a World of Difference” 2007 Christmas charity drive. “The
overwhelming response by our clients confirmed that they value us supporting charity more than just receiving another
promotional gift. We chose ‘green' organisations that address pressing issues like global warming and preserving natural
resources,” says Anthea Petersen, head of marketing at OATS.
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