
 

Award winning Try My Hybrid campaign for Toyota

NORWAY: Norwegian Toyota owners invited Facebook users to test-drive their Hybrids in an innovative Toyota Facebook
campaign from Saatchi & Saatchi Norway.

The 'Try My Hybrid' campaign enabled existing Toyota customers to act as brand ambassadors and facilitated a welcome
ethos of sharing the experience of driving a Hybrid with fellow Norwegians.

At the end of 2013, the car manufacturer created the site to encourage owners of Hybrids in
Norway to let others test-drive their car. Without being paid, hundreds of owners volunteered
via Facebook to allow friends, neighbours and even complete strangers to test-drive their
cars. Visitors to the 'Try My Hybrid' page were able to locate owners close to them
geographically by postal code, or socially by logging into Facebook.

The campaign has won a host of awards, and captured the attention of publications all over
the world including AdGang (Japan), The Minneapolis Egotist (US), Bigumigu (Turkey), Brand Dog (Korea), CreaPills
(France), Creative Criminals (Belgium), Line Up (UK) and MarketingOops! (Thailand).

Radio Norge broadcast from a hybrid car during a test drive and there were 1.9 million views of the test-drive videos, with
more than 150,000 visits to the website. The success of the campaign meant that an estimated 1 in 3 Norwegians are aware
of it, and not only has the environmentally friendly aspect of the car been emphasised, but also the sharing of the Hybrid
drivers' experience with friends and neighbours is unprecedented.

To view, go to http://vimeo.com/82388345.
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