
 

Custom media the way of the future

Content that is of value and authentic will continue to grow as readers demand it, and it is custom media that is delivering
this.

“That is why custom media is the way of the future,” says Sean Press, CEO & Business Development Director, Contact
Media.

He believes that magazines will only stop when people stop reading. This said, people are reading differently today – they
have less time – and it is only when content is of a substantial quality and valuable to them that they will give it their time.

“Mainstream publications are on the decline, as more and more information is accessible to the consumer online. In
contrast, custom media provides specific information to a specific community that is not accessible online,” he says.

A strong statement, but the press can back it up by his publications' strong performance in the recent Audit Bureau of
Circulations (ABC) circulation figures release. Contact Media’s publications are some of the few print products that have
shown growth, with its publication, Spotong not only increasing its circulation, but taking the top spot in its category.

A publication for the more than 18,000 entrepreneurs and informal traders who run small to medium-sized businesses in the
township sector, Spotong content is educational, informative and empowering its readers.
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“People are looking for authentic, tailor-made experiences and relevant content, and Spotong delivers this to its target
audience. Many people in this community have not had the benefit of this type of content that Spotong provides them with.
It is helping them to grow their businesses,” he says.

This approach to content and communities is what has made Spotong – as well as Contact Media’s other publications – so
successful. “The content we create is relevant to and around a predetermined community and target market. We do not
hope the community comes, we cater for them specifically, we pick them specifically,” he explains.

This, he adds, together with well thought out content, integrated with other platforms, is what adds value to people’s lives.

However, this value does not come cheap. “The biggest challenge moving forward is for marketers to stop looking at cost
per 1,000 in isolation, and instead focus on the disposable spend of consumers. Creating a tailor-made solution cannot be
the cheapest, but customer marketing experiences will give you the most value,” he stresses.

Therefore, his challenge is to marketers to look at integrated marketing campaigns with different touchpoints. “Clients want
ROI marketing. If marketers and media owners work together to reach the clients goals, then it’s a win-win for everyone. I
believe in win-win for all through fair value and investment.”
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