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The myth of influencers
-

OUTsurance gets an Orchid for its 'reality advertising' success, while using 'influencers' without any solid data to go on gets
an influential Onion.
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‘ Lepers Fork, Tennes
with our new friends Fstening to
music and laughing until | fell asleep
| feit so comforted. The next day |
could barely move | was 50 sore, and
| texted my mom (who raised me on
the back of HER motorcycie) to tell
her what happened. | was S0 nérvous
but her response was magic. She
asked if | would ever ride again, | said
yes. She told me she was so glad |
was ok, and that she's had her share
of close calls t00. Then she said it all,
“Life is a gift and an adventure.”
YESSS. @V Tea

I'm re:sting and healing up my arm,
and Enanwhitétatlcos may need 1o
touch up my wikdflowers, but | am

feeling $0 much better and guys, |
am beyond grateful.

4,246 likes

Tiffany Mtchell's post.

There are two words, or phrases, guaranteed to set my teeth on edge: “Lifestyle blogger” and “influencer”. That's because,
with very rare exceptions, such individuals — so eagerly courted by the advertising and marketing industries — are vacuous,
ignorant and ineffective at pushing products.

And that's not even discussing how so many “influencers” have fraudulently increased their “following” by buying followers
(which is easy and cheap).

Kim Kardashian, love her or hate her, is followed by millions of people and what she says can genuinely influence
purchase decisions among her followers.

Bio-punks and the democratic DIY design of the human body

Most of the rest of the “influencers”? Not so much.

So | was interested to see the fuss on social media about an American “lifestyle blogger”, one Tiffany Mitchell, after she
claimed to have been involved in a “motorcycle accident”.

Miraculously, she was not only unhurt, she managed to generate no visible signs of injury and still managed to look
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ravishingly beautiful for the professional photographer on the scene.

What got the attention of many was that, in one of the pictures, there were two bottles of designer water carefully lined up,
labels facing the camera.
| didn't knowthis fuss, but | can understand that many people feel weird about these photos because these photos
#TiffanyMitchell's friend snapped are organized and even aesthetic. The position of bottled water is perfect #influencer
https://t.co/VUITKwynhB— Dice-K (@DiceK_koba ) August 20, 2019

Was it a set-up? Many commentators thought so, pointing out the obviously staged nature of the scenes she posted. She
denied it was a promo stunt for the water and the makers denied paying her.

Have a look at the pics yourself and decide.

)

View this post on Instagram

Did she stage it?? Once more, someone has been accused of faking it for the
gram. Top American Lifestyle Influencer, Tiffany Mitchell is denying staging a
photoshoot that went viral 2 weeks ago. She had posted images from an
accident she herself was involved in. But some users believe the whole thing was
staged, especially because the photos were incredibly 'glamorous', and there
was a branded bottle of water on the side. Read full article using link in bio
#trending #tiffanymitchell #tiffaymitchellaccident #tifforelie #denies #accident
#motorbike #motorcycleaccident #fake #staged #photos #photography
#streetphotography #promo #paid #untrue #critics

And then, if you are a marketer or advertiser and you are using “influencers” ask yourself: Why? Do you have any
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reliable information to show they work? What's the return on investment? Are you doing it because you can win over the
millennial market?

Give the people what they want: How influencer marketing is changing

<
If you're using “influencers” without any solid data to go on, then you're wasting your, or your clients’, money.
And that will get you an influential Onion every time.
Let's talk influence, not influencer marketing
-

Word of mouth, they say, is highly effective when it comes to advertising. But what if that’s not really practical? You do the
next best thing: use real people, telling real stories.

OUTsurance is doing this very well at the moment.

| knowmany people are getting tired of the “drive and sell” TV ads — where happy OUTsurance clients, driving their

own vehicles, talk about howmuch they save. For me, it works, because these are not actors and they are genuinely
pleased with their decision to opt for OUTsurance.

| contrasted those ads with ones running at the moment for Prime Meridian Direct, which appear to be using ordinary
people, but look stilted and scripted.

OUTsurance has turned “reality advertising” to its life insurance products and, again, it works.

The one | particularly liked features Nosipho and her family.

How South African insurers are missing the Facebook boat



https://www.bizcommunity.com/Article/196/669/194959.html
https://www.bizcommunity.com/Profile/BabalwaNyembezi
https://www.bizcommunity.com/ContentShare.aspx?ct=1&ci=194959
https://www.bizcommunity.com/Article/196/669/191340.html
https://www.bizcommunity.com/Profile/PieterGroenewald
https://www.bizcommunity.com/ContentShare.aspx?ct=1&ci=191340
https://www.bizcommunity.com/Article/196/363/152516.html
https://www.bizcommunity.com/Profile/NickPaul
https://www.bizcommunity.com/ContentShare.aspx?ct=1&ci=152516

While dad and the two kids look at books in a library, Nosipho explains why she wants to ensure they are financially looked
after, if something should happen to her.

She says OUTsurance life is her solution and, while she talks, the premium and payout figure come up on the screen.

It's real and it hits to the heart and | reckon OUTsurance will have had plenty of calls from these type of ads, so they get an
Orchid from me.

ABOUT BRENDAN SEERY

Brendan Seery has been in the new's business for nost of his life, covering coups, wars, fanines - and some funny stories - across Africa. Brendan Seery's Orchids and Onions
colurm ran each week in the Saturday Star in Johannesburg and the Weekend Argus in Cape Town.

#OrchidsandOnions: Scientists sail across the seas to satisfy their KFC craving - 17 Apr 2024

#OrchidsandOnions: Auto and General sets the standard in insurance clains - 11 Apr 2024

#OrchidsandOnions: Checkers pranks commuters over holiday weekend, Curro Holdings faces backlash - 4 Apr 2024

#OrchidsandOnions: The Boswell family's multi-generational journey with Ford SA - 25 Mar 2024
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