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ASA launches levy system

In the second phase of rescuing the self-regulation of advertising in South Africa, the Advertising Standards Authority of
South Africa has introduced a voluntary levy system on advertising. The ASA explains the model as follows:

Itisan OPTIN process. Marketers will not be
charged unlessthey consent.

Marketers consentto
pay a 0,1% levyonall
advertising

Media Buying
Agenciesinvoice and
collect the levy for

the ASA

Media Buying Agencies are alsonotforced to

participate. They gain nothing fromit anddoit to
supportself-regul ation of advertising in South Africa

The ASA is funded
through the levy.

The levyis adjusted
downwards if theASA
is over-funded.

The figures

The ASA currently needs approximately R 500 000 f R600 000 a month to operate and
service itsdebt.

The Media Buying Agencies have approximately R15bn advertising placed through them
annually.

The modelisworking on an assumption that not all marketers and agencies will consent.
At 50% buy-in, the income to the ASA will be R625 000 a month.
In the event of better-than-anticipated support, the levy will drop accordingly.

This model is based on best international practice.

“We are excited about the early enthusiasm and uptake for this system,” says Gail Schimmel, acting CEO of the ASA. “The

model is based on best international practice and is the only way that we can guarantee the future of self-regulation in
South Africa.”

The ASA is also willing to talk to larger marketers about direct funding contributions. “Some marketers, with an enormous
ad spend and a very low amount of ASA complaints wish to help us, but feel the 0,1% model is not suited to them. We are
speaking directly to those marketers to find a solution that is equitable to all,” explains Schimmel.

Marketers are encouraged to contact Schimmel on gail@asasa.org.za.

For more, visit: https://www.bizcommunity.com
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