
 

The 'Poster Vigilante' will leave this billboard alone

I have a handy weapon, which I call "The Equaliser", because it dispenses instant community justice to those who will break
the law. It is a pair of wire cutters and deals equally well with wire or cable ties. It has enabled me to become a poster
vigilante...

So, in my area, if you place an illegal board on a road sign, I will cut it down. It is illegal to erect posters which, in Joburg at
least, are not officially approved by the municipality.

It is doubly illegal to attach anything to a road sign. This is blithely ignored by all sorts of creeps in our area, who believe it
is okay to tout their businesses on stop signs.
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Why am I doing this? Is it because I am anally-retentive and grumpy? Possibly. But I like to think I do it for two reasons:
community safety and pollution.

You put a poster up on a stop sign and you run the risk of distracting a driver, with possible fatal consequences. That is
why there are rules in the first place.

Secondly, I hate visual pollution, and posters and billboards are a hideous sight when they start cluttering up a suburb.
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Let's not even talk about the illegal billboards adjacent to the highways. I am not always a friend of Sanral, but I believe they
are in the right when fighting these people in court.

However, I do acknowledge there are times when billboards work.
And the recipe for billboard advertising success is twofold: simplicity and clean striking design; and placement.

As a car fan (and the target market, obviously) I could not help but get smacked right in the mug by Ford's striking billboard
at the OR Tambo International Airport.

It's simple: featuring five of Ford's top sporty vehicles against the headline: "Announcing Ford's
Starting Five", under which is the strapline: "Proud sponsor of the NBA" (National Basketball Association).

At first it might seem strange that Ford is using a South African billboard to promote its association with US basketball - but
when you realise how big a sport it is in this country, and of how many fans there are here, it starts to make more sense.

The design makes clever use of Ford's signature colour of blue - and it has always been a theory of mine that blue is a
colour that works very well over a distance.

We see that when we use photos which are dominantly blue on our newspaper front pages - they stand out. All the cars are
in blue, too.

The copy and design are simple but get across the message that Ford is an athletic brand.

So an Orchid to Ford.

There were some teaser ads running on DStv this week, warning us of the arrival of Twisp, whatever that may be - no clue
in the teasers, though.

All was revealed towards the end of the week when we discovered that Twisp is an electronic cigarette. The ad is prefaced
by a quasi-health warning (à la cigarette packs) to the effect that it has been scientifically proven that electronic fags are 95
percent less harmful than ordinary ones.

At least they didn't try to convince us they are harmless...

What annoyed me about the ad was the choice of sexy models who, frankly, looked ridiculous brandishing the silver twisps
like they were some kind of designer label status symbol.

It's been a long time since anybody believed smoking was sexy.

And I'll bet those people - who look very fit and healthy - don't smoke either.

Remember: cigarettes are the only product which, if taken as directed, will kill you.

And, by your own admission, electronic cigarettes might just take 20 times longer to do so. But Twisp gets an Onion
because the attempt to make this addiction look sexy falls flat.

*Note that Bizcommunity staff and management do not necessarily share the views of its contributors - the opinions and
statements expressed herein are solely those of the author.*
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