
 

Lukewarm adoption of e-toll tags amongst motorists in
Gauteng

Only one in every ten (10%) drivers in Gauteng "strongly agree" with the statement "I have bought an e-toll tag already or
intend to buy one".

However, an additional 28% are a bit more lukewarm and "agreed" with the statement. This is according to an Ipsos poll
investigating the attitudes of the public towards the e-tolling plans in Gauteng. The questions formed part of a study
undertaken from 11 October to 21 November 2013. Last year, in April/May 2012, 14% of Gauteng drivers indicated that
they had bought, or intended to buy an e-toll tag. Taking those that "strongly agree" and "agree" together, this figure has
now risen to 38% (i.e. about four in every ten motorists), illustrating that although some people are complying with the new
rules regarding e-tags, almost the same proportion are adopting a "wait and see" attitude.

More than four in every ten (42%) have not or will not buy an e-toll tag and 44% disagree with the entire concept. "The
opposition to e-tolling from various groups, like OUTA, COSATU and others, have made headlines during the last few
months. The findings of this survey confirm that - although more people have bought or intend to buy an e-toll tag than in
2012, opinions in Gauteng province are very much divided," says Mari Harris, Public Affairs Director at Ipsos. "A strong
possibility exists that large numbers of drivers in Gauteng will simply not cooperate with the plea from Sanral and the
authorities to buy e-tags."

When asked whether the government should find an alternative to e-tolling, the majority of drivers in Gauteng (58%) agreed,
illustrating the unpopularity of e-tolling.

2 Dec 2013Issued by Ipsos

https://www.bizcommunity.com/
https://www.bizcommunity.com/PressOffice/Ipsos


Unlocking the value of creativity in advertising: How to bridge the creativity gap 15 Apr 2024

4 habits keeping your brand poor 26 Mar 2024

Understanding consumer mindsets for growth in 2024 7 Mar 2024

South Africa's unemployment nightmare: The burden on its people 9 May 2023

Global survey shows shrinking trust in internet 29 Nov 2022

Ipsos

Ipsos is an innovative, entrepreneurial, client-focused organisation, providing research services to clients on a
global basis.
Profile | News | Contact | Twitter | Facebook | RSS Feed

 
For more, visit: https://www.bizcommunity.com

https://www.bizcommunity.com/article/unlocking-the-value-of-creativity-in-advertising-how-to-bridge-the-creativity-gap-453889a
https://www.bizcommunity.com/article/4-habits-keeping-your-brand-poor-453489a
https://www.bizcommunity.com/article/understanding-consumer-mindsets-for-growth-in-2024-561970a
https://www.bizcommunity.com/Article/196/535/238219.html
https://www.bizcommunity.com/Article/196/544/233991.html
https://www.bizcommunity.com/PressOffice/Ipsos
https://www.bizcommunity.com/PressOffice/Ipsos
https://www.bizcommunity.com/PressOffice/AboutUs.aspx?i=176810&cid=176810
https://www.bizcommunity.com/PressOffice/Ipsos
https://www.bizcommunity.com/PressOffice/Contact.aspx?i=176810&cid=176810
http://www.twitter.com/ipsos_sa
https://www.facebook.com/IpsosSouthAfrica/
https://www.bizcommunity.com/AboutRSS/196/1/consumer-0/cid-176810/provid-0/s-/sm-.html

	Lukewarm adoption of e-toll tags amongst motorists in Gauteng
	Ipsos


