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TLC Marketing Worldwide Africa appoints new MD and
CEO

TLC Marketing is proud to announce the promotion of Agency Director Preneshen Munian to Managing Director of TLC
Marketing Worldwide Africa. Derek Miller former Managing Director will now take up the position of CEO for Africa and the
Middle East.
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Preneshen Munian and Derek Miller

"With the successful growth of our business in South Africa over the last five years, | am delighted to announce our
expansion into other African and Middle East Markets. We are receiving more and more requests from clients to offer our
services across the whole region and not just South Africa, therefore we are looking at a number of markets to open up
offices before year end, exciting times lay ahead for TLC Marketing," explained Miller.

Munian commented "I am honoured to be given the opportunity to lead our South African business as Managing Director.
Over the past five years I've led the sales and marketing team and we have achieved over 50% growth year on year by
creating world class campaign concepts for some of the biggest clients in South Africa. With that being said, | will certainly
embrace the greater challenge that lies ahead and | look forward to driving our business even further".

TLC Marketing is the world's leading added-value agency. TLC has over 20 years' experience in delivering successful
campaigns ranging from loyalty platforms to consumer incentives by using intelligence from 17 international offices as part
of the TLC Marketing Worldwide Group.

TLC Worldwide shortlisted for 6 awards in the International Loyalty Awards
Bd-capital partners with TLC Worldwide, the world’s largest marketing and loyalty rewards platform
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TLC Worldwide Africa launches Cosmos - The revolutionary consumer rewards and insights platform 7.un
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TLC Worldwide Africa

TLC Worldwide Africa is a global MarTech solution that rewards consumer behaviour with experiences. For 30
,‘l ’r, years, we've been connecting people with experiences that match their passions. The uniqueness of our

business model is doing this for a fraction of the cost, making it commercially viable for brands to offer free

experiences to their consumers as a reward for sales, engagement, and retention.

Profile | News | Contact | Twitter | RSS Feed

For more, visit: https://www.bizcommunity.com


https://www.bizcommunity.com/Article/196/423/243579.html
https://www.bizcommunity.com/Article/196/11/241025.html
https://www.bizcommunity.com/Article/196/33/239068.html
https://www.bizcommunity.com/PressOffice/TLCWorldwideAfrica
https://www.bizcommunity.com/PressOffice/TLCWorldwideAfrica
https://www.bizcommunity.com/PressOffice/AboutUs.aspx?i=175256&cid=175256
https://www.bizcommunity.com/PressOffice/TLCWorldwideAfrica
https://www.bizcommunity.com/PressOffice/Contact.aspx?i=175256&cid=175256
http://www.twitter.com/tlcmarketingrsa
https://www.bizcommunity.com/AboutRSS/196/1/consumer-0/cid-175256/provid-0/s-/sm-.html

	TLC Marketing Worldwide Africa appoints new MD and CEO
	TLC Worldwide Africa


