
 

Mxit Brand Index: 31 December 2013

The latest Mxit Brand Index has been released, revealing the top South African brands on Mxit on 31 December 2013.
While December has not be a great season for all sectors, there are some great success stories for the top brands from
December.

Top 40 South African brands on Mxit on 31 December 2013

Position Brand Last month's position Number of subscribers Activity
1 SuperSport 1 1 949 225
2 24.com 2 1 322 826
3 Rhythm City 3 1 199 980
4 DStv 4 985 349
5 Samsung 7 682 136 UP
6 Ster-Kinekor 6 624 774
7 KFC 13 530 220 UP
8 M-Net 8 507 098
9 SPAR 9 489 030
10 Telkom Mobile 12 487 710
11 Cell C 10 453 764
12 Nike Football 11 442 024
13 FNB 15 427 701 UP
14 Kick Off 14 417 549
15 1Life 16 385 420
16 PEP 25 370 406
17 Coca-Cola 26 356 678 UP
18 Nokia 17 347 336
19 adidas 18 335 883
20 ANC 19 326 120
21 Vuzu 20 324 752
22 Standard Bank 21 317 729
23 Direct Axis 22 309 453
24 Red Bull 23 309 091
25 Channel O 24 293 909
26 Mr. Video 27 272 123
27 Nu Metro 28 269 682
28 Kaizer Chiefs 31 257 295 UP
29 Boston City Campus 29 243 526
30 Stimorol 30 208 952
31 Vodacom 36 206 288 UP
32 Yellow Pages 32 203 423
33 Democratic Alliance 34 198 884
34 tvplus Magazine 35 195 121
35 Hansa *New Entry 194 325
36 Shoprite *New Entry 189 666

37 Disney 37 166 661
38 LEGiT 38 160 039
39 Sowetan Live 39 159 200
40 Woman Online 40 156 720

Top mobile brand: Telkom Mobile
Top banking brand: FNB
Top financial services brand: 1Life
Top sporting brand: Nike Football
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Top media brand: SuperSport

Top retail brand: Spar

Analysis: Samsung adds 139,034 subscribers as the brand aims to take top position. Hansa and Shoprite debut on the Mxit
Brand Index, while PEP storms nine places up the ranking. Telkom Mobile claims top mobile brand position as December
delivers massive growth, proving successful campaigns for top Mxit brands.

Samsung and PEP are clear winners on the December Mxit Brand Index. Samsung's campaigns
netted 139,034 new subscribers to the popular app, while PEP's airtime campaign, in conjunction
with MTN, is the biggest story for December, as PEP climbed from 25th to 16th position, adding a
whopping 94,402 new subscribers to their app.

Debuting on the December Mxit Brand Index are both Hansa and Shoprite, showing impressive
numbers. Successful campaigns delivered 91,097 new subscribers to the Hansa app - a

spectacular 88% growth in their Mxit community. Shoprite's three campaigns during December grew their subscriber base
by a massive 60% as 71,260 users added the app to their contacts.

Telkom Mobile has been steadily climbing the ranks over the past few months. Their latest assault, sponsorship of the
popular Farm Wars game app, has netted Telkom Mobile the sought-after ranking of top mobile brand on Mxit.

Through sponsoring the Farm Wars app, Telkom Mobile banners were displayed, allowing game players to add the Telkom
Mobile app to their contacts while they played. This is a strategy that the brand has used successfully before with the Tune-
it app. Brands take note!

The top performing brands in December ran significant campaigns ranging from banners, app sponsorship and splash
screen advertising, with giveaways, polls and competitions used to incentivise users to add their apps. The table below
shows the growth by subscriber acquisition compared to the percentage the subscriber base has grown over the December
period:

December's Top 40 Brands - The star performers:

Most new subscribers: Subscriber growth as a %:
Samsung 139 034 Hansa 88%
KFC 103 447 Shoprite 60%
PEP 99 402 PEP 34%
Hansa 91 097 Coca-Cola 30%
Coca-Cola 82 623 Samsung 25%
Shoprite 71 260 KFC 24%
Telkom Mobile 60 205 Kaizer Chiefs 23%
Kaizer Chiefs 48 191 Telkom Mobile 14%
DStv 46 390 Vodacom 12%
SuperSport 24 621 DStv 5%
Vodacom 21 655 FNB 4%
FNB 16 076 SuperSport 1%

Brands to watch

e.tv published their new branded app on 18 November. December campaigns drew 118,966 new subscribers to the app,
giving them a total of 126,331 subscribers. This means the brand is only 30,000 subscribers short of featuring on the Mxit
Brand Index, and with such phenomenal growth in such a short time, it is likely they will feature in the early part of 2014.

Nando's new app was published on 27 November and their promotional campaigns went live on 15 December. By 31
December, the Nando's app showed 95,350 subscribers - at that pace, Nando's is set to storm up the Mxit Brand Index

http://e.tv/
https://www.nandos.co.za/


imminently.

LegalWise has been significantly growing their community - and while they have not cracked a place in the top 40 yet,
thanks to their December advertising campaigns netting them 15,266 new subscribers, they are poised to make a debut on
the Mxit Brand Index soon if they maintain this momentum. Only 6,753 subscribers separate LegalWise and WomanOnline,
at position 40. Watch this space!

What is the Mxit Brand Index?

The Mxit Brand Index is a measure of consumer affinity expressed by the number of Mxit users that subscribe to each
brand on the social network. Mxit has a monthly active user base of 6.5-million in South Africa.

How is it compiled?

A list of all apps on Mxit is compiled, and each one is ranked according to the total number of subscribers. By subscribing
to an app, a Mxit user has chosen to add the app to his contact list, can access content published by the app, and has
opted in to receive direct messages from the app.

Listing rules

• A brand has to exist as a commercial consumer brand outside of the Mxit ecosystem in order to be in consideration for
the Index.
• Apps have to be in a published state on the date that the list is compiled. No beta, unpublished or suspended apps are
considered.
• Where a brand has sub-brands that appear on the list, only the highest listing will be included in the index.
• The Index lists brands. If the name of the app is different to the name of the brand, the name of the brand will be used for
the index (e.g. app= love cricket, but will appear as Cricket SA on the Index.)
• No NGOs or NPOs are included.

Additional criteria

When evaluating the top brands in the Mxit ecosystem of apps, games, content and communities, we apply the following
criteria:
• Working app with updated information
• No services-based apps and games such as MxPx, Judgeme, Battletrivia, Wikipedia, Hello Doctor, etc.
• No individual celebrities such as Romy Titus, Riaad Moosa, etc.
• No chat rooms
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