
 

Social Media Goal setting 2013
Create and implement a 12 month social media plan for engagement, marketing and sales. Prepare the steps now to get
2013 off to a healthy start.

About the course:

This interactive workshop will cover the basic elements to be included in an online marketing plan, connected to your
business or organisational goals, and help you to develop milestones and measurements to make your social media work
for you.

We will cover

1. Identifying your business marketing, branding or online goals for 2013
2. Identifying what assets you have in these areas:
a. Existing online properties such as your website, social media sites, email accounts, accounts on other sites
b. Ability to create or gather content such as stories, testimonials, industry information, company information, product
demonstrations and case studies 
c. Social Media skill assessment of your current online tool set 
3. Goal Setting basics
4. Planning an editorial calendar based on goals, natural calendar events, company and industry events
5. Creating creative content 
6. Planning dates, delegating, collating information, posting content
7. Measuring and monitoring your online success
8. Completing your initial draft of social media goals 
9. Building in natural spaces to re-evaluate your online and social media progress

Course info

• This is a full day course (a light lunch is provided) from 9 am to 4 pm.
• Please bring your laptop and internet connection.
• The course costs 2,450 and a 10% discount is offered for three or more people from the same organisation.
• Public courses are held in Gauteng, KZN and Cape Town and in-house courses are available on request.
• The benefit of providing for an in-house course for Social Media Goal Setting is that you will be able to have the session
focus on your business and industry, have valuable conversations and make decisions within your team and allocate and
obtain agreement to social media responsibilities in a group session.

What is provided

1. A workbook with comprehensive notes
2. A table/graph to indicate and evaluate key social media metrics 
3. A year chart calendar that you can mark up, erase and correct
4. An electronic editorial calendar
5. A CD with additional information
6. A complimentary copy of "Using national holidays (real and imagined) to promote your business interests"
7. Course attendance certificate

About the Presenter:

Charlotte Kemp is an avid social media fan, and has presented numerous talks and training sessions on various elements of
social media. She has presented to delegates in companies such as Old Mutual, Celestis, Telkom, CSIR and Nedbank. She

https://www.bizcommunity.com/


owns Niche Training and in association with Social Media Solutions, has worked on numerous social media accounts for
clients in the fields of finance, retail, B2B, marketing, non-profit, accommodation and small owner-operated businesses and
solo-preneurs.

Testimonial:

I attended Charlotte Kemp's Social media course recently and I am now an active social media participant thanks to her.
Charlotte gave me the tools to go from the knowing to doing of social media. She is hugely passionate and knowledgeable
about her subject. Thanks Charlotte! ~ Helen Nicholson, Networking Guru

How to book

Please complete the form below and return it by email to az.oc.gniniartehcin@ofni  or fax it to 086 689 1782.

Date: 01 February 2013
Time: 09:00 - 16:00
Venue: Auberge Therese, 3 Eden Road, Claremont, Cape Town

Date: 07 February 2013
Time: 09:00 - 16:00
Venue: Bailiwick Manor, 58 Dover Street, Ferndale, Randburg, Gauteng

Date: 08 February 2013
Time: 09:00 - 16:00
Venue: Fawncastle Estate, 34 Mill Road, Hillcrest, Kwazulu-Natal
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