
 

Engen KlevaKidz campaign keeps on growing

The Engen KlevaKidz campaign, which was launched six years ago, has already reached more than 80,000 learners in
close to 250 schools by the end of 2013.

L-R: Pumeza Ntisana Engen CSI coordinator, Itumeleng Moketsi (Klevakids Crew) leaners with Gwiji
of Palmerton Junior Primary School,Terrence Busakwe, Miss Rhulemi (teacher) and Sizwe Msuthu
(sitting)

The campaign educates rural and township communities about safe handling and storage of paraffin. "Over the next two
years the campaign is set to reach 90,000 learners aged 8 to 13 years in 300 schools," says Tasneem Sulaiman-Bray,
Engen's general manager: Corporate Affairs.

This year's KlevaKidz campaign visits Limpopo, KwaZulu-Natal, and will end off in the Eastern Cape on 29 August 2014.

As the name suggests, the KlevaKidz campaign delivers an empowering message through edutainment about safe handling
and storage of paraffin, and what to do in an emergency. "Over the years of involvement we have become aware that
children of this age are often the primary daytime caregivers of their younger brothers and sisters.

It is with this in mind that we target them with the message of safety," says Sulaiman-Bray.
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Leaners of Palmerton Junior Primary School during the Engen KlevaKIDZ paraffin safety campaign
in Lusikisiki

Interactive drama

The KlevaKidz production is an interactive educational stage drama that raises awareness of the dangers associated with
handling and storing paraffin and how to prevent accidents from taking place. The production uses a television quiz show
environment as a vehicle for relaying the message, which is combined with a jingle. "We have found edutainment to be a
powerful medium to stimulate children's imagination. What is even more rewarding is to hear children of four years old still
singing the paraffin safety jingle afterwards," says Sulaiman-Bray.

Research commissioned by Engen in 2011, which benchmarked the before and after of the first KlevaKidz campaign,
illustrated that awareness improved from 24% to 90% and changed the behaviour of more than 80% of participants.
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